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FOOD HERITAGE
is a vital part of a CULTURE

ELLI KRIEL’S “KOSHER” KITCHEN TALE; FROM THE EAST COAST OF 
SOUTH AFRICA TO THE SMARTEST CITY IN THE WORLD

By RIZWAN ZULFIQAR BHUTTA
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W
e at Edwige Magazinetalk about “Celebrating Our 
Differences” and take pride in it. It is always import-
ant to know and understand the differing cultures. 
Most of the time we are left with assumptions due 
to lack of awareness. To make people respect each 

other’s culture it is very important to introduce all cultures to them. 
Cultural information is the first step we take to create an environment 
for a multicultural society and build tolerance among people from 
various origins. Food heritage is the key tradition in most cultures, 
You might have seen “Halal” or “Kosher” at some food selling stores 
or restaurants. These are dietary law-abiding food cultures.

Elli Kriel the founder of “Elli’s Kosher Kitchen” became famous 
for her Kosher food during the last quarter of the year 2020. Our 
curiosity about the success of her kitchen and name “Kosher food” 
led us to see her. We discussed her entrepreneurship as a successful 
businesswoman and her choice of food diet to be “Kosher”. 

Elli moved to UAE with her husband and three children back in 2013, 
this cultural gap combined with the lack of readily available Kosher 
products in the UAE served to strengthen Elli’s sense of purpose.

Elli was born and proudly raised 
in South Africa by Greek parents. 
She is a Sociologist and self-pro-
fessed foodie with a deep respect for 
ancient history and culture which 
naturally led her to live in multiple 
cities around the world including 
Argentina. 

In conversation with Edwige Maga-
zine she said, My home is Kosher so 
when I arrived with my family in the 
UAE almost eight years ago, I had to 
find my way around supermarkets 
and figure out how to bring certain 
items to Dubai. I could not really ask 
anyone as I did not know anyone 
who followed a Kosher diet like me 
so I focused on my family’s needs. 
Eventually, people were talking about 
this Kosher family that was living in 
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Dubai, and people coming in for 
business would reach out and ask 
us for help sourcing Kosher food. 

This led me to either invite them 
to my home or send them home-
cooked Kosher meals. The re-
quests increased rapidly from 
there and with the launch of the 
Year of Tolerance, it became clear 
to me that the demand was far 
greater than what I could have 
anticipated. I realized that I was 
uniquely placed to offer this ser-
vice so when the Pope came for 
his historic visit, I spontaneously 
decided to make my food avail-
able for whoever wanted it. That’s 
how Elli’s Kosher Kitchen got 
its start!

About Kosher she said, the word 
‘Kosher’ comes from the Hebrew 
word ‘Kashér’ which literally 
means clean or pure. Kosher is 
the term used to describe the 
food that abides with the dietary 
standards of traditional Judaist 
culture. 

Kosher dietary laws illustrate how 
foods must be produced, pro-

cessed, and 
prepared. 
For instance, 
any food that 
falls under 
‘meat” can-
not be served 
or eaten with a dairy product; 
also, they cannot be prepared 
in the same place; all equipment 
used for meat preparation must 
be kept separate from dairy. This 
even extends to utensils, serving 
dishes, and cooking facilities. This 
means you will not find dishes 
like steak in creamy mushroom 
sauce or butter chicken in Kosher 
recipes. Consequently, kosher 
establishments install two sepa-
rate kitchens - one for meat and 
one for milk. 

Kosher has so many benefits one 
of which is hygiene. It is important 
to determine the source of where 
the food is coming from plus 
ensure that it is being prepared 
properly especially these days. 
Centuries ago, before modern-
ization I would say it was easy to 
control food quality and sourcing; 
but now with the surplus of food 

“I KNEW THAT MY 
KIDS WOULD GET TO 

GROW UP WITH CHIL-
DREN FROM ALL OVER 

THE WORLD AND BE ABLE 
TO HAVE THE OPPORTU-
NITY TO LEARN ABOUT 

DIFFERENT CULTURES AND 
EXPERIENCE DIFFERENT 

THINGS.”

manufacturers, processed foods 
and so many restaurants, it can 
get difficult to find a place that 
offers legitimate kosher foods – 
especially that one of the points 
of kosher is to consume pure, 
clean foods – similar to what our 
hearts, minds, and souls should 
be pure.

About  the re-
sponse Elli said, 
the  customer 
feedback  has 
been great! and 
I  a m  a l w a y s 
grateful to my 
customers. Plus, 
customers have 
been so helpful 
in voicing their 
opinions and 

concerns with me. Even if some-
thing is not right, I always know 
where I need to improve. I like to 
have a relationship with my cus-
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tomers, make them feel that they 
are a part of Elli’s Kosher Kitchen, 
that we are a family, plus there 
is transparency in everything I 
prepare in the Kitchen! (literally) 
so they can feel assured 

“KOSHER DIETARY LAWS ILLUSTRATE HOW FOODS MUST 
BE PRODUCED, PROCESSED, AND PREPARED. IT IS 
IMPORTANT TO DETERMINE THE SOURCE OF WHERE THE 
FOOD IS COMING FROM PLUS ENSURE THAT IT IS BEING 
PREPARED PROPERLY.”

My aim is to make kosher food 
more accessible to individuals, 
and service providers touching 
the kosher market, and to expand 
to other parts of the country and 
around the GCC!

In this regard, I am launching a 
kitchen in Abu Dhabi with the 
Aloft Hotel and will be extending 
my services around the UAE from 
Abu Dhabi. Closer to home, I 
would like to have my very own 
kosher restaurant somewhere 
beautiful in Dubai. I current-
ly have a pop-up restaurant in 
Hilton Habtoor City on Sheikh 
Zayed Road. 

Talking about multiculturism she 
said, Dubai is a one-of-a-kind city 
in the world. The fact that you 
can come here be who you are 
and, in the process, meet people 
from all over the world on differ-
ent walks of life is what makes it 
so special. I knew that my kids 
would get to grow up with chil-
dren from all over the world and 
be able to have the opportunity 
to learn about different cultures 
and experience different things. In 
addition, we get to grow up with a 
wonderful local community that 
has been nothing but welcoming 
and generous.



Fashion, glamour, style is an unending war. Ev-
eryone enjoys appearing attractive as per the 
demand of age to catch the world’s eye. People 
are more inclined to dress like a magical figure. 
The outfits represent a whole individual and it’s 

a reflection of one’s personality. Covid-19 prevailed glob-
ally and cast a big influence; its impact affected the entire 
world. The spread of the virus from infected individuals to 
healthy ones has become as common as a person catching 
the flu. Covid-19 is said to be a contagious disease that 
spreads by contacting the infected. It can pass on from an 
infected person’s mouth or nose and appear in the air or 
liquid droplets when they cough, speak, sneeze, or breath 
heavily. This is more scientific theory and we are not here 
to talk about it but to talk about the masks used to cover 
the mouth and nose during the pandemic.

The use of surgical masks has become an obligation around 
the world and the purpose is to keep the environment 
healthy and reduce the risk of catching the disease.  But in 
this era of fear and worries, there were some lively spirits 
who came up with creative ideas to keep the shield on but 

FORTIFICATION 
WRAPPED IN

STYLE
Varity of trendy face masks carry the 

message “Life Must Go On”
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look adoring at the same time. 
People of current epoch are 
more contemporary species; 
the surgical masks do not fit 
with their outfits. They are 
too concerned about their 
appearances. They do not 
ignore the unsupportive ac-
cessories but create ways to 
have protection about their 
fashion agenda and attire. 

The world has finally ac-
knowledged that the virus 
has emerged as a fragment 

of their lives and they must 
breathe with it. But it is not 
a petite apprehension. There 
should be a remedy to cope 
with it and the Appearances 
can’t be compromised.

With the initial assistance of 
few creative or the fashion 
freaks, people started using 
the face masks of their own 
choices. Customized, brand-
ed, and fashionable masks 
that fit well and match with 
their daily attires. There was 

“WHERE THERE ARE MANY GREAT EXAMPLES 
OF HUMANKIND FIGHTING BACK 

AT THE CHALLENGES PRESENTED TO THEM, THE 
FASHIONABLE MASK DURING THIS PANDEMIC 

IS A GLORIFYING REPLY THAT LIFE NEVER 
STOPS. WE MUST KEEP ON MOVING, TOGETHER 

WITH HOPE!”
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a time when we use to see a few 
asthma or pollen allergic patients 
using surgical masks in public. 
They were very few and were un-
bothered about their looks. The 
blue or green surgical masks were 
somehow acceptable by them. 
But now, a new vibrant race of 
facial mask design has emerged. 
The textile brands took advan-
tage of novel coronavirus and 
launched fashionable masks to 
attract public attention. People 
have started small businesses of 

“IN AN ACT OF EXTREME AR-
TISTIC APPROACH OR SOME 
MAY CALL IT EXAGGERATION 
IN THIS  SPECIFIC STROKE OF 
STYLE, AN ISRAELI JEWELLERY 
OUTLET CREATED WORLD’S 
MOST EXPENSIVE MASK 
DURING THE PANDEMIC, A 
GOLD, DIAMOND-ENCRUST-
ED FACE COVERING WITH A 
PRICE TAG OF $1.5 MILLION”

stylish masks and some made 
millions doing this stuff. People 
have added fashionable face masks 
to the list of their weekly shopping, 
for each occasion and attire, there 
is a respective mask. The students, 
teachers, office employees, profes-
sionals, and people from all fields 
of life try their best to match the 

mask that fits appropriately with 
their dress codes and fashions. 

The dyed surgical masks, the col-
ored and printed n45, n95, and 
kn95 masks are also available in 
markets and online shops world-
wide. But still, in contrast, A mas-
sive number of people are buying 
fashionable masks. The luxury 
brands have launched such specials 
Souvenir masks, to be distributed 
at their events, launch parties. The 
glamour of masks has mounted to 
a great extent. At some parties, even 
the gold souvenirs are replaced by 
a stylish mask. Wealthy gifts were 
distributed previously at such gath-
erings. This clearly suggests that 
shielding oneself is one task and 
making your shield look adorable 
is another and probably style is 
more important for most people.  

Some people went a bit too far 
with this special addition to the 
fashion industry. Surprisingly a dia-
mond embellished mask designed 
by a jewel outlet in Israel made 

“IN AN ACT OF EXTREME 
ARTISTIC APPROACH 
OR SOME MAY CALL 
IT EXAGGERATION IN 
THIS  SPECIFIC STROKE 
OF STYLE, AN ISRAELI 
JEWELLERY OUTLET 
CREATED WORLD’S MOST 
EXPENSIVE MASK DURING 
THE PANDEMIC, A GOLD, 
DIAMOND-ENCRUSTED 
FACE COVERING WITH 
A PRICE TAG OF $1.5 
MILLION”



of 250 grams of 18K gold and 
set with more than 3,000 natural 
diamonds with a total weight of 
approximately 210 carats made 
it to news of late. It is not just 
appearance, but the mask offers 
the maximum filtration, equal 
as an N-99 mask and meets the 
most stringent standards to keep 
the safety of the customer above. 
There are others in this race all 
going in the same direction. 

In the east, the beaded, sequenced, 
and heavy jeweled silver, golden 
and colored masks have become 
an accessory of bridal costume. 
The same goes for South Asian 

grooms as well. Even the kids are 
crazy about wearing the face masks 
of their own choice. Masks of di-
verse designs, colors, and shapes 
with some cartoony images such 
as superheroes. Even the corporate 
structure has their business or 
brand logos printed or embossed 
on the masks they provide to their 
employees and clients. 

Where there are many great exam-
ples of humankind fighting back at 
the challenges presented to them, 
the fashionable mask during this 
pandemic is a glorifying reply 

“Life never stops, we must keep 
on moving… Together with hope.

11
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LARA TABET IS THE WOMAN HOLDING ALL THE CARDS. 
SHE IS A TV PRESENTER, LUXURY BRAND AMBASSADOR, BUSINESS 
DEVELOPER, HOTELIER. OFFICIAL SPOKESPERSON FOR THE ARAB 
FASHION COUNCIL AND PHILANTHROPIST.

Navigating the 
NETWORKING 
COMMERCE in UAE

T
here are individuals who did less in 
their life but are exaggerated more 
when introduced. In contrast there is 
a woman who has done so much that 
a short document or an article would 
not be able to do justice to her achieve-
ments properly. We mentioned several 

titles at the top but still missed some very important 
details about the marvellous Lady. For example, Lara 
is also an award-winning global Influencer with a fan 
following of hundreds of thousands over the social 
media, numbers keep on growing each day. 

Lara is termed as the most connected woman in 
Dubai’s Business community. With all the tools in her 
bag, she is always in the limelight for one or another 
important reason. Most of the events, happenings, 
business networking, social outreach cannot take 
place in the town without her inclusion. 

She is known for her luxurious lifestyle and planning. 
Talking to Edwige Magazine, Lara told us, “Being 
raised in Dubai, the luxury that I show case is some-
thing that comes to be as second nature, because 
Dubai is all about glitz and glamour.”

By RIZWAN ZULFIQAR BHUTTA
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“I CONSIDER MY-
SELF A GLOBAL 

CITIZEN AND AN 
INTERNATIONALIST 
IN EVERY SENSE, I 
CANNOT BUT LIVE 
A MULTI-CULTURAL 

LIFESTYLE.”

Lara credits all this to the vision of the ruler 
of Dubai His Highness Sheikh Mohamed bin 
Rashid Al Makhtoum.  She said, “there is a lot 
of glamorous and beautiful content to show 
as the city has become famous 
for hosting events like the Dubai 
World Cup, the world’s richest 
horse race, the Dubai internation-
al Film Festival, the AP Tennis 
Championships, the Abu Dhabi 
Formula 1 Grand Prix and the 
list goes on. Being part of Dubai 
society one can only showcase the 
best that one has to offer.

I consider myself a global citizen and an inter-
nationalist in every sense. I lived in the US, UK, 
Switzerland, Lebanon, and the UAE. Therefore, 
I cannot but live a multi-cultural lifestyle. 
Dubai has 220 nationalities residing in peace 
and harmony. It is one of the safest cities in 
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the world. All these nationalities have brought 
their influences, language, food, art, and culture 
to make it a unique city. A society that can 
successfully blend different cultures generates 
its own unique character. I believe, Dubai has 
achieved that very successfully. Anyone who 
lives here will tell you that they find it difficult 
to go back to a town or village that does not 
have all these influences. Many people find it 
difficult to fit in when they leave such a city.

In Dubai, there is so much equality and 
opportunity for women. Some of the most 
senior positions in government are led by 
the women and there are very successful 
female CEOs and entrepreneurs. So, I truly 
believe that if a woman wants to achieve 
anything, she only must take the initiative 
and not let anything stand in her way.

I believe that one must commit to hard work, 
perseverance, determination, and one will be 
able to achieve anything they put their heart to. 
I am no exception, but I also believe that passion 
plays a major role in everything that you do 
in life as that is the drive that keeps you going. 

As long as you have the energy and passion, 
there is always so much yet to be achieved. 
Every day is an achievement, especially during 
this Covid crisis which did not stop me. My 

work continued but in a different 
way. I represent and work very 
closely with the female entre-
preneurs of the region. I came 
onboard with the UNHCR for 
refugees and did a lot of work 
in the UAE with Red Crescent 
Society during the pandemic. 

Living in Dubai most of my life, 
and being part of a Lebanese 

family, I have experienced a very international 
lifestyle. Yet the core Middle Eastern values 
around family, culture and heritage are still 
part of me. Both Dubai and Lebanon are rooted 
in their Arab heritage but with an open eye 
and mind towards the entire world. I love our 



Lebanese culture and style and am passionate 
about Lebanon’s serene beauty, its heritage 
and of course its rich and varied cuisine. But 
I also cherish Dubai’s focus on excellence in 
everything that it does. Dubai is about perfec-
tion. If Dubai doesn’t have something, it will 
create it – perfectly.

The modern industry is moving towards con-
venience. Today, that means it is going digital 
and online with delivery to one’s home. The 
technology exists and a new infrastructure is 
being developed that is going to continue to 
transform our way of life. We now work differ-
ently; we shop differently, and we eat differently 
than five years ago. This trend will continue 
and there will be more major changes to come.  
The Social Media is here to stay and cannot be 
ignored any more. However, traditional media 
is also valid so to be successful and to reach 
their customers, companies need to develop 
multi-channel strategies. That is costly but it 
is inevitable. Nowadays, everything is visible. 
Through the web, nothing is closed anymore. 

“DUBAI HAS 220 NATIONALITIES 
RESIDING IN PEACE AND HARMONY. 
ALL THESE NATIONALITIES HAVE 
BROUGHT THEIR INFLUENCES, 
LANGUAGE, FOOD, ART AND CULTURE 
TO MAKE IT A UNIQUE CITY”
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If you live in Greenland, 
you can still see how peo-
ple live, shop, eat in Af-
rica, Australia, America 
or China.”

Lara Tabet majored in 
hotel management from Switzerland and im-
mediately started working in her father’s family 
business. She worked in the hotel industry for 
15 years and then was head hunted by the UAE’s 
first English language channel called “InTv” to 
be a presenter, where she ended up having eight 
shows that she either presented or produced. 

Her show “Societe” was extremely popular and 
she interviewed thousands of celebrities includ-
ing Amitabh Bachan, Akbar Khan, Feiruz Khan, 
Anupam Kheir, Sharukh Khan, Aichawaira Rai, 
Salman Khan, Rekha, Farah Khan, Yash Chopra, 

Morgan Freeman, Lau-
rence Fishburn, Sharon 
Stone, George Clooney, 
Enrique Igliesias , Jenni-
fer Lopez, Inter Milan 
Football team, Manches-
ter united football Team, 

HRH the King Bahrain, the Chairman of Emirates 
and many CEO’s and successful entrepreneurs, 
artists, politicians, actors and entertainers from 
all over the world. My most important interview 
was with Highness Sheikh Mohamed the rulers 
of Dubai during the Dubai World Cup.

She believes her family life is part of what 
she is today. To achieve a good quality of life 
she believes in balancing one’s time wisely, 
between the home and the workplace. She is 
a hands-on mom and enjoys spending quality 
time with her kids and husband.

“IN DUBAI, THERE IS SO MUCH 
EQUALITY AND OPPORTUNITY FOR 
WOMEN, I TRULY BELIEVE THAT IF A 
WOMAN WANTS TO ACHIEVE ANY-
THING, SHE ONLY HAS TO TAKE THE 
INITIATIVE AND NOT LET ANYTHING 

STAND IN HER WAY.”
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DIVULGING 
the FACETS of
HOLISTIC 
LIFESTYLE
DR. LUDMILA TALKS ABOUT 
PAVING A HEALTH INDUSTRY 
THROUGH HOLISTIC HEALING

L
iving a natural lifestyle results in improved 
care of our bodies, better health, and en-
hanced living environments. This lifestyle is 
truly low impact on people and the planet. 
We have engaged our self with a world full 

of artificial lifestyle. Our food processing, the produc-
tion of our goods, and our health segment are highly 
compromised in comparison to what nature offers us.

“My vision is that you live a life without medicine” 

The approach of Holistic Medicine is to put the 
individual on a path towards traditional healing 
instead of curing. It is about discovering oneself and 
the hidden healing power in the health we are born 
with. The pandemic has been a wakeup call, but we 
are yet to realize what is lacking in the 21st century 

– The “Awareness”.

By RIZWAN ZULFIQAR BHUTTA
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“It is not about what must change 
with the world but instead, what has 
to change within us”

Having witnessed the miracle that Holistic 
Lifestyle is and that too, by just listening to 
an online interview.  We decided to take this 
subject ahead and talk more about it with 
Dr. Ludmila Vassilieva. We could 
not begin to imagine the effect it 
can have on people if they would 
make the choice of health as a pri-
ority, only if we would all pause 
for a moment and look towards 
leading a Holistic Lifestyle. We 
have been caught in the cobweb 
of the pandemic, “paying for 
sickness” as Dr. Ludmila fairly 
states. With a Holistic Lifestyle, 
you don't just get better, but 
your whole self and the people 
around you benefit from this 
mind-blowing transformation. 
 

More than two decades ago, Dr. Ludmila 
Vassilieva established her “Holistic Heal-
ing Medical Centre” She is the pioneer of 
Homeopath to have introduced Holistic 
Medicine Dubai. A vibrant soul, Dr. Lud-
mila’s genuine dedication and commitment 
towards Health radiated when she talked 
about Holistic Medicine and her patients. 
In conversation with Edwige Magazine, Dr. 
Ludmila said “When my patients tell me 

“Doctor you treated me, but even my family 
and neighbors benefited” what could be 
more extraordinary than that? I am evident-
ly committed to my vision for a Holistic 
Lifestyle without medication.
 

She said, First and foremost, 
we need to understand and 
accept, “there is no need to 
change the world”. Everybody 
is trying to change the world 
together with the Media. It 
is high time we realized the 
world is not suffering because 
of itself. The world is suffering 
because of us humans.
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We are witnessing an unbelievably 
small level of awareness about 
how to drive this life as a human, 
without destroying this beautiful 
planet, and most importantly, with-
out destroying oneself. The point 
is, humans, have everything in the 
21st century, except “awareness and 
consciousness” And the Media is 
only trying to pull people from 
one side to another. When Media 
has such an impact on people’s 
minds, it must be used wisely 
and in moderation for awareness. 
Nothing more, nothing less.

“21st century runs on high 
speed but lacks awareness.”
 
Dr. Ludmila Said, all eyes and ears 
are on Media now. We are suffering 
not due to lack of information, but 

instead, due to excess information, 
Hence, it is necessary to create 
awareness for humans to realize 
what they are doing for themselves. 
Today there is already a limitation 
in the resources, especially wa-
ter. The planet and human body 
both have a water constitution of 
72%. The planet is suffering now 
because water has become more 
expensive than fuel. “Water is not 
polluted in itself but because of 
human actions, we are facing one 
of the biggest crises in the world 
right now - water pollution,” she 
said, emphasizing what needs 
priority today - conscious actions 
from humans.

“Water is not polluted 
in itself but because of 
human actions, we are 
facing one of the biggest 
crises in the world right 
now - water pollution.”
 
Water maybe available to most 
people but there are still regions 
where there is scarcity. Rivers are 
becoming smaller and smaller 
and more stagnant. Stagnant wa-
ter attracts bacteria, viruses, and 
parasites.  It is high time we take 
the responsibility for our actions.

“Everybody is trying to 
change the world together 
with the Media. It is high 
time we realized the world 
is not suffering because of 
itself. The world is suffering 
because of us humans.”
 
The biggest lesson from the 21st 
century is that Earth does not 
create problems for humans. This 
planet survived during cold times 
and hot times, with dinosaurs and 
without dinosaurs. “This planet 
survived with humans and can 
also survive without humans. Can 
humans survive without the planet 
Earth?” she asked. It is a question 
that would put anyone off-guard. 
It is the harsh reality we are all yet 
to come to terms with. The sooner 
we do, the better for mankind.
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It is essential that we develop aware-
ness and grow consciousness of 
ourselves. “When we begin to 
grow consciousness and awareness, 
health becomes our foundation. 
Health is the comfort of the body, 
right?” The pandemic has come 
with its own share of chaos around 
it and to add fuel to the fire, the 
excess information taking rounds. 
The virus can be transmitted only 
through the mucus that you cough 
or sneeze that can travel up to two 
meters. “What does this mean? It is 
not a virus problem. But a problem 
of personal hygiene, health, and 
immunity.”
 
Governments are doing their duty 
of taking care of people who are 
unaware of their chaotic life full 
of sickness. This is where Holistic 
Healing can be of assistance where 
they guide you in transitioning 

from a chaotic life full of suffer-
ing to a holistic Lifestyle is full 
of health.

“Invest in your health, you 
don’t need to spend on 
disease”
 
She said, through embracing a 
Holistic Lifestyle, we will have a 
world in harmony, love, health, 
and happiness. Consciousness 
is developed in one and all, sup-
ported by the media. It is your 
choice, your intention to live 
in sickness and suffering OR in 
health and happiness.

Dubai tops the list as the most 
ideal location for a Health indus-
try through Holistic Medicine. 
There is an abundance of sun, 
sand, and sea. Along with the 
visionary mindset of the rulers, 
there is huge potential right here 
to provide expansion to a holistic 
lifestyle and make it more common 
among people. 

“When you look at life as a 
possibility, even a problem 
becomes an opportunity. 
You evolve with life. Our 
perception relies on how 
our mind is conditioned to 
be. To look at a problem 
as just another problem, or 
an opportunity to find the 
solution.”
  

“We have a quote on our recep-
tion wall that says, ‘Invest in your 
health, you don’t need to spend 
on disease’, Dr. Ludmila concluded 
with a positive smile that is not just 
reassuring, but one that reflects 

years of experience and knowledge 
As a doctor, she has been a guide 
for many to lead a lifestyle that 
restores health. What she never 
fails to share with everyone is 
about how health is a choice we 
make for ourselves.



A sovereign country in South Asia 
that is surrounded by the Himalayas. 
With a diverse geography, including 
eight of the ten World’s tallest peaks 
Nepal is famous for its mountain 
peaks. Adventure seekers get attract-

ed by the epic landscapes and fall in love with 
Nepal. Hence it is in the genes of Nepalese to 
climb and set records. 

A team of 10 Nepalese made a historical achieve-
ment by becoming the first to reach K2 Mountain 
in winters. K2 is the most prominent and deadly 
mountain of Pakistan and the World’s second tallest 
mountain after Mount Everest. The second highest 

K2 - WORLD’S SECOND HIGHEST 
MOUNTAIN, BY FAR THE MOST DIFFICULT 

AND DANGEROUS DUE TO THE 
TECHNICAL CLIMBING REQUIRED TO 

REACH THE TOP

HISTORIC WINTER 
ASCENT OF K2

BY SIDRA ASIF peak has 29% of Fatality rate and is 
considered the deadliest mountain. 
Consequently, it was impossible to 
climb it in winters but history was 
made for the first time. 

The Nepali mountaineer Nirmal 
Purja, an ex-British special Forces 
soldier said on his official Instagram 
account after he and his team accom-
plished the rare feat that “The im-
possible is made possible”. Where we 
witnessed 10 Nepalese celebrating, 
the death of Spanish climber Sergi 
Mingote was on the same mountain. 
While descending from Camp one 
to Basecamp he suddenly fell to 
Advance Basecamp. It is said that 
great glories do come after sacrifices. 

The whole Ne-
pali team sang 
their National 
anthem after 
reaching the 
top. Purja add-
ed “This was not 
by any means 
an individual ef-
fort,  ten broth-
ers united like a 
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family, like a brother, and everybody 
played a really, really important part”,  
Nepalese gave a message to the world 
where globally we are facing the 
hard time it is very essential to look 
at each other’s back and conquer 
the impossible. 

At 8,611 meters, K2 is the most 
prominent peak on the Pakistani 
side of the Himalayan range. Win-
ter winds on K2 can blow at more 
than 200 kilometers per hour and 
temperatures drop to minus 60 
degrees Celsius.

An unprecedented number of climb-
ers, in four teams totaling some 48 
members, converged on the moun-
tain this winter, more than all the 
previous winter expeditions put 
together. A total of 48 mountaineers 
including five women reached the 
mountain’s base camp to kick off 

the expedition on December 29, 
2020, out of which five were injured 
and many others returned due to 
tough weather at the peak.

Nepalese called themselves Sherpas, 
had earlier been spread across the 
different teams, but formed a new 
group to claim the feat in Nepal’s 
name. the reason for the mountain 
being the only major peak not scaled 
in winter because it is the deadliest 
among the five highest peaks in the 
world and that on average one in ev-
ery four dies on the way to the sum-
mit even in summer during which 
it has been scaled multiple times.

The K2 is located on the China–
Pakistan border between in the 
Gilgit-Baltistan region of northern 
Pakistan, it is the highest point of 
the Karakoram mountain range and 
the highest point in both Pakistan 
and Xinjiang, China.
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Ihssan Basim the rising Jordanian designer advocates importance 
of kitchen interior and involve nature into your design.

NATURE 
to be the substance of 

CONTEMPORARY INTERIOR DESIGN

We heard the phrase “the way 
to a man’s heart is through 
his stomach” but when we 
talk about interiors and espe-

cially house interiors, the kitchen is most 
important in a contented daily life. 

Ihssan Basim is the rising Jordanian Interior 
designer.  She is famous professionally for 
her work in kitchen interi-
or designs and she is a big 
supporter of keeping your 
interior more closed to the 
nature in design aspects, as 
the nature always is always 
more pleasing.  Ihsaan has 
designed for celebrities such 
as Lojain Omran , Joelle Mar-
danian and Hussain Al Jasmy.

In her vision, Artistic apti-
tude, or passion for work, both are required 
to be in the interior design profession.  She 
is in divine assembly with interior designing 
from early age and that led to the Special-
ize degree in Interior Design and later she 
carried it professionally.

Ihssan adores the Contemporary style 
designs talking to Edwige Magazine 
Ihssan Said, I believe Contemporary 
style helps express the feelings deep in-
side me. While I also admire and prefer 
the lines in the classic styles more than 
modern. My life overall is impacted with 
the impression of my design, it could be 
my car, my living place, the fashion attire, 

or my general lifestyle. 

My designs always complete-
ly describe all details and 
I enjoy the details in my 
work. My favourite architect 
is frank Lloyd wrights, the 
favourite interior designer 
Victoria Hagan. My passion 
for work takes me an extra 
mile. I am working more 
than twelve hours every day 

with the same energy, only because I love my 
work.  I am preparing a new concept these 
days which may make me work twenty-four 
hours a day but even if I work around the 
clock my work will have the same passion 
I have right now.

By SI KHAN

“KITCHEN IS THE 
HEART OF ANY HOUSE           

UNDOUBTEDLY, THE 
MOST VITAL PLACE IN A 
HOUSE AND NECESSI-

TATES EXTRA ATTENTION 
IN THE PLANNING AND 
EXECUTION OF ITS INTE-

RIOR DESIGN”
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My designs continuously include plants, 
the impact of green and the nature touches. 
I prefer to have greenery impression ubiq-
uitously indoors and the outdoor. I always 
take care of each aspect of particularisation. 
for example, once I am to design a room you 
will see the pattern in the cabinet handle, 
You will see the plant colour at the window 
side, the attention at the knobs design on the 
cooker and so on. I am the one who believe 
in niceties in interior designing, I am a firm 
believer of nature to be reflected inside your 
houses rather only to be outside.

Kitchen is the heart of any house undoubtedly, 
the most vital place in a house and necessitates 
extra attention in the planning and execution 
of interior design.  One should choose the 
precise and hefty materials with correspond-
ing colours. if you have a modern and open 
kitchen, the matter is not that easy because 
one should consider numerous points to work 
on it. The space and size of a kitchen, type of 



kitchen and its style. Is it going to be used 
for heavy cooking or just as a pantry style for 
light meals? Also consider the kitchen storage 
and most important kitchen accessories and 
organization of the cabinets. 

You may think that why the kitchen is import-
ant specially in modern houses. It is important 
Because in the modern house’s, ninety percent 
kitchens are kept open and we need to consider 
its relationship and connectivity with the rest 
of the house.  The house style, height and nu-
merous factors add to the subject. 

I love the vision of the designer in general, for 
people who want to be in this field I would 
like to share what I experienced.  It will change 
the way you see specific details in life, once 
you deeply involved in the design profession 
your vision of everything in your life will be 
absolutely transformed towards the colours 
and to shapes and that to be in a positive way. 
I am a person who always thinks positive but 
working as an interior designer positivity has 
augmented with the time. It is all correlated 
to my deep involvement in design and cre-

ativity. Design is the life; it is everything in 
life. All creations of the universe carry the 
creativity, designs, patterns, and each is dif-
ferent in nature with reference to its design.

The nature is full of diverse pattern and with 
different colours and shapes, that is why we 
are always feeling happier and contented at a 
natural place. We have designs around us in 
ubiquitously in daily life, but not all us realize 
it properly due to lack of focus. Your life is a 
design and it explains you the way you eat, the 
way you walk or talk. Life is full of millions 
and millions of designs.
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The designers should develop their own phi-
losophy with the time, with their experience 
with different visions and with different sit-
uations in accordance to everyone’s life. I 
believe, the place where a designer live can 
be reflected in the designer’s vision and his/
her work. For me, I do not like at all to live 
in a place crowded with skyscrapers. I always 
dream to live at a place full of trees, greenery, 
and flowers with the pure fragrance of clay and 
nature. Beauty is the ascription of a property or 
characteristic of a person, object, 
place or the idea that provides a 
perpetual satisfaction and each 
person has a vision and an ex-
plicit expression of his/her own.

“BEAUTY IS THE ASCRIP-
TION OF A PROPERTY OR 
CHARACTERISTIC OF A 

PERSON, OBJECT, PLACE 
OR THE IDEA THAT PRO-

VIDES A PERPETUAL SATIS-
FACTION AND EACH PER-
SON HAS A VISION AND 
AN EXPLICIT EXPRESSION 

OF HIS/HER OWN.”

I understand each country and 
each region has a different cul-
tural aspect but in my view the 
countries with lack of advanced 
infrastructure have more creative 
designer because they spend more 
time with nature in compari-

son to the advanced states around the globe. 

I believe in complete peace and my faith in 
a better world is increasing with time.  I will 
carry my passion of designing to develop deep 
and creative interiors and make more and more 
people happier from my design creations.
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ADVERTISEMENT



The REVOLUTION 
OF MASS EMOTION IN THE 

TELEVISION BROADCAST INDUSTRY
Savik Shuster introduces new age television broadcasts with methods 

of measuring the instant emotional response of viewers.

By KATE KINGSLEY
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“PEOPLE DO NOT LIE 
ABOUT THEIR FEELINGS, 
AND THE PROCESS OF 

MEASUREMENT VIA 
MASS EMOTION UNITES 

THE TRUTH.”

Y
ou might have heard of 
emotional contagion, a 
phenomenon where an 
individual expresses and 
feels emotions similar to 

what the others feel, but have you 
heard of mass emotions and their 
use in broadcast television?

Savik Shuster is the first to introduce 
this amazing modern way to interact 
with the audience and understand 
their perspective by measuring their 
emotional reaction during a live TV 
show broadcast.

Savik Shuster is the President of 
Open Mind Foundation as well as a 
prominent journalist, writer, and host 
of a highly popular TV talk show. He 
and his team spent years researching 
and developing a study that helped 
them create a mechanism to interact 
with the viewers inside the studio 
and those watching elsewhere.

One may wonder how it is different 
from any other ongoing methods of 
interactions. Because people can hold 
their verbal or the selective opin-
ion, but they cannot lie about their 
feelings which are 
measured through 
mass emotion and 
we can get more 
accurate data about 
their opinions. We 
can now better un-
derstand how most 
people feel about 
something, even if they choose not 
to express their opinions by selection 
a choice option. 

The initial successful experiments 
conducted in Ukraine continue today. 
For one show, a set of one hundred 

people representing the country by 
gender, age, region, and income were 
invited to the studio for each live 
broadcast of the show. These select 
viewers’ opinions can be considered 

the opinion of all 
Ukrainians, with an 
expected margin of 
error.

The show’s man-
agement conducts 
nationwide, multi-
stage, stratified, quo-

ta-based sampling among people. 
The sample is bedded by age, gender, 
region, and rural or urban settlement.

Each member in the audience is 
given a tablet. The studio uses the 
ASUS V161 all-in-one computer 

because the connector positions are 
easy to patch on both outputs and 
inputs, making it more convenient. 
The computer also supports the 
steady and accurate functioning of 
the MindWeight software, which 
provides real-time data to the host 
and helps draw real-time charts to 
demonstrate the results for the au-
dience. Savik Shuster hosts the show, 
and he is also the concept writer.

At the beginning and end of the talk 
show, the host asks the audience to 
indicate which emotion they were 
feeling when they came to the show, 
given three possible answers: the 
hope for a better tomorrow, the fear 
of what tomorrow might bring, or 
a sense of humiliation due to the 
country’s current circumstances. The 
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results are displayed immediately on 
the studio’s large screens.

The changes in these emotions are 
indicators of people’s reaction to 
statements made by the representa-
tives invited to the show. The results 
demonstrate societal opinions and 
trends during the broadcast. This is 
the rational ballot. The host can ask 
the audience any question during the 
show and the answers are recorded 
immediately, reflecting the real-time 
public opinion on the key problems 
discussed.

During the lockdown, the show’s 
management was unable to bring 
the audience to their studio. To keep 
the country connected to the show, 
Savik and his team launched an 
alternative IT project. With the help 
of the country’s best programmers, 
they created a special chatbot to 
communicate live with the audience.
Currently, there are up to thirty 

thousand participants sharing their 
opinions in live shows, and the com-
munity grows with each show. Any 
spectator can become a part of the 
show and express his or her opinion.
This brings us to the next level of 
measuring mass emotions, which is 
more interesting and is improving 
each day. Savik used face recognition 
with the help of special cameras and 
software. By using the eye-tracking 
and face-reading methods, the data is 
evaluated and published in real-time 
on the studio’s screens.

Savik told Edwige Magazine “Our 
research showed that even the 
eye-tracking and the face reading 
is not enough to get the accurate 
data. For a complex analysis and 
improved emotional recognition, 
we are creating special devices that 
can measure a person’s physio-psy-
chological state. The new program 
will consider social, situational, and 
even temporal context.”
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According to Savik, the study of 
collective emotions in a specific 
territory can tell us a great deal 
about the state of mind of that terri-
tory’s population. Such a study can 
help to determine the reasons for 
popular discontent. He said, “Now 
my colleagues and I are initiating 
a new interdisciplinary project on 
exploring the impact of collective 
emotions on civilization.”

Savik said, “All the time I get after 
my journalistic and social respon-
sibilities, I spend it on the project 

of ‘Mass emotion’ and the research 
about the collective thought process 
of a society. This can help us under-
stand the people better and can help 
promote the values. Promote social 
respect and balance among various 
sections of society. If you can figure 
out the trigger points in a society, 
you can easily counter them and 
create a tolerant society by getting 
rid of fewer spoken unsettling issues.”

The use of this method in meas-
uring mass emotions in real-time 
can make data collection an instant 

reality. Television broadcasting can 
have new meanings for the two-
way medium of correspondence 
with prompt responses. Lots of 
organizations can benefit from this 
method and save time in collecting 
the data swiftly, which was extremely 
time-consuming in the past.


